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	Job Title
	Creative Marketing Executive

	Reports to
	Group Marketing Manager

	Business / Function
	Marketing 

	Location
	Bromborough




Role Overview
The Creative Marketing Executive will support the delivery of high-quality creative content across Panda’s marketing, communications, brand and engagement activity.
This role is responsible for creating visual and digital content that supports campaigns, social media, internal communications, employer brand activity and wider business projects. The role will involve content planning, videography, photography, video editing, social media support and creative design.
The successful candidate will work closely with the Group Marketing Manager and wider business stakeholders to produce engaging, brand-aligned content that strengthens Panda’s visibility, improves audience engagement and supports the delivery of marketing objectives.

Key Responsibilities
Content Creation
· Develop creative content to support marketing campaigns, internal communications, brand activity, social media and business projects. 
· Work with the marketing team to plan and deliver a consistent pipeline of content across multiple channels. 
· Create content that reflects Panda’s brand identity, tone of voice and business priorities. 
· Support the development of campaign assets, digital content, graphics, photography and video materials. 
· Work with internal teams to identify content opportunities across the business, including people stories, site activity, operational updates, sustainability initiatives and customer-focused campaigns. 
· Ensure all content is accurate, professional, brand-aligned and suitable for the intended audience. 
Videography, Photography and Editing
· Plan, film and edit video content for use across social media, websites, internal communications and campaign activity. 
· Capture high-quality photography and video content at sites, offices, events and other business locations as required. 
· Edit video content using appropriate software, ensuring outputs are polished, engaging and consistent with brand standards. 
· Support the creation of short-form video content for social media platforms. 
· Maintain organised libraries of video, photography and creative assets. 
· Ensure all filming and photography activity is carried out safely and appropriately, particularly when working on operational sites. 
Brand and Social Media Support
· Support the management and development of Panda’s social media content across relevant platforms. 
· Create and schedule social media content in line with campaign plans and business priorities. 
· Monitor social media performance and use insight to support improvements in content quality, engagement and reach. 
· Ensure social media content is consistent with Panda’s brand, messaging and values. 
· Support the marketing team in identifying new content trends, platform developments and creative opportunities. 
· Help maintain a consistent and professional brand presence across digital channels. 
Campaign and Project Support
· Support the delivery of marketing campaigns from concept through to execution. 
· Produce creative assets for business projects, recruitment campaigns, internal engagement, events and external communications. 
· Work collaboratively with stakeholders across departments to gather content, understand requirements and deliver agreed outputs. 
· Manage multiple creative tasks and deadlines at the same time. 
· Provide creative input into campaign planning, content development and brand activity. 
· Support wider marketing team activity where required. 

Skills and Experience Required
Essential
· Experience in content creation, videography, photography and video editing. 
· Strong working knowledge of Adobe Creative Suite, including Premiere Pro, Photoshop, Lightroom, After Effects or similar tools. 
· Experience creating content for social media and digital platforms. 
· Strong creative eye for composition, storytelling, branding and visual detail. 
· Ability to turn ideas and briefs into clear, engaging creative content. 
· Good understanding of social media platforms and digital marketing trends. 
· Strong organisational skills with the ability to manage multiple projects and deadlines. 
· Excellent communication skills and the ability to work with stakeholders across different areas of the business. 
· Ability to work independently and as part of a team. 
· Full UK driving licence, as travel to business locations may be required. 
Desirable
· Experience with drone videography. 
· Knowledge of paid social content creation. 
· Graphic design experience. 
· Experience using tools such as Canva, CapCut, Adobe Creative Suite or similar platforms. 
· Marketing, media, design or digital content qualification. 
· Experience creating content within a multi-site, operational or service-led business. 
Personal Attributes
· Creative, proactive and ideas-led. 
· Strong attention to detail. 
· Confident working with colleagues and stakeholders at different levels. 
· Organised and able to prioritise workload effectively. 
· Adaptable and comfortable working in a fast-paced environment. 
· Curious about digital content, social media trends and new creative tools. 
· Collaborative, reliable and able to build strong working relationships. 
· Passionate about producing high-quality visual content. 
Role Requirements
· The role may require travel to Panda sites, offices and events. 
· The role may involve filming or photography in operational environments. 
· The role holder must follow all site health and safety requirements when attending operational locations. 
· Flexibility may be required to support events, campaigns or business activity outside of normal office-based tasks. 
Measures of Success
· Delivery of high-quality, brand-aligned content across agreed channels. 
· Consistent content output that supports marketing and business priorities. 
· Improved engagement across social and digital platforms. 
· Positive feedback from internal stakeholders on content quality and delivery. 
· Effective support for marketing campaigns, employer brand activity and internal communications. 
· Strong organisation and management of creative assets, deadlines and project requirements.
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